Media Release
Basel, Switzerland, September 12, 2017

Karger Publishers at Basel Life Congress: Digital Biomarkers and Innovating MedComms

Karger organized two Innovation Forums at the Basel Life congress on September 12, 2017.
The first of these forums explored the field of digital health data and marked the launch of
the new Karger Open Access journal Digital Biomarkers. In addition, Karger put the finger
on the pulse of innovation in scientific publishing to ensure the needs of the biomedical
community are met.
The tracking and recording of health data with devices like smartphones provide the opportunity to
fundamentally advance the understanding of health. This also enables a different relationship
between patients and doctors and plays a major role in explaining, influencing or predicting healthrelated patient outcomes. These advancements in public health were the topic of the Karger
Innovation Forum on digital biomarkers at Basel Life. Digital biomarkers are defined as objective,
quantifiable physiological and behavioral health data that are measured and collected by means of
digital devices such as portables, wearables, implantables or digestibles.
Speakers on the topic of digital biomarkers were Suchi Saria from Johns Hopkins University in
Baltimore, USA, and Ray Dorsey, the Editor-in-Chief of the new Karger Open Access journal Digital
Biomarkers from the University of Rochester, USA. Ray Dorsey is convinced that "digital
biomarkers will revolutionize our understanding of health, alter our definition of disease, and
change therapeutic development." The speakers were joined by Ieuan Clay from Novartis and
Christian Gossens from Roche in a panel discussion moderated by Frank Kumli from Ernst &
Young − all three from Basel, Switzerland.
This Innovation Forum also served as the launch event for the new Karger Open Access journal
Digital Biomarkers. "This new field of digital biomarkers needs a digital journal. Currently, the best
papers and ideas in the field are often scattered in journals of various disciplines and specialties.
With the new journal a multidisciplinary community that spans multiple industries and disciplines
will have its own publication," explained Editor-in-Chief Ray Dorsey. The journal will be published
online only, Open Access. Article processing charges (APC) will be waived at least for the first
year.
To design the agenda for the second Innovation Forum "Innovating MedComms", Karger invited
representatives from pharmaceutical companies to discuss their challenges and needs in scientific
publishing. From this basis, specialists in scientific publishing gave insights into areas such as
reproducibility of results, quality of peer review, new communication channels for scientific results
such as videos or infographics, as well as technological innovations to enhance the discoverability
and tracking of relevant articles. Participants also learned how to prepare for future developments
in submission tools, raw data availability, machine learning, as well as text and data mining. This
session was co-organized by the Zurich-based firm Medicalwriters.com.
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About Karger Publishers
Karger Publishers in Basel, Switzerland, is a globally active medical and scientific publishing
company. Independent and family-run in the fourth generation by Vice Chairwoman & Publisher
Gabriella Karger and Chairman Thomas Karger, the company is dedicated to serving the
information needs of the scientific community with publications of high-quality content, covering all
fields of medical science. The publication program comprises 50 new books per year and 108 peerreviewed journals with a growing number of Open Access publications. Karger content is published
predominantly in English, with a strong focus on basic and clinical research, and is generally
available online. S. Karger AG consists of the publishing company Karger Publishers (est. 1890)
and the International Subscription Agency Karger Libri (est. 1960).
Further information about Karger Publishers: www.karger.com
Further information about Digital Biomarkers: www.karger.com/DIB
Further information about Innovating MedComms: www.innovatingmedcomms.com
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